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This month, as winter turns into spring, the Frick is also undergoing something of a transition; 

in our case, it’s a visual change. I am pleased to introduce the new Frick logo, which appears at 

the top of this page and is now being used in a wide variety of materials, from business cards 

and stationery to printed and electronic publications. It will also be a key element of the Frick’s 

brand new Web site, which we anticipate launching this spring. 

This new logo, with its stylized “F” and the words “The Frick Pittsburgh,” is a new vis-

ual symbol that communicates a familiar message. Although our formal name continues to be 

the Frick Art & Historical Center, the logo gives us the opportunity to acknowledge the 

“informal” name by which many members and visitors refer to us, while providing a fresh, new 

look that effectively communicates the core essence of the Frick: one museum with multiple 

collections located in Pittsburgh.  

Why are we doing this now? As you may be aware, the Frick has been working with 

noted museum and architectural planning firm E. Verner Johnson & Associates to develop a 

Master Site Plan to help us accomplish our objectives in a timely, strategic and efficient man-

ner. One of our key objectives is to improve the visitor experience at the Frick. The creation of 

a new logo was among the recommendations the firm provided. 

Symbolically, the logo—which was developed uniquely for the Frick—has a direct rela-

tionship with important aspects of our organization. For example, the “F,” whose crossbar was 

designed with an artistic flourish, is reminiscent of architectural and ornamental details seen at 

Clayton and elsewhere at our site. This design element also calls to mind the lush greenery 

that’s so plentiful on our grounds. The specially chosen shades of dark green and burgundy, are 

very similar to the colors used in the Italian and Green galleries at The Frick Art Museum. And 

the typeface selected for the logo is a serif form that communicates history and elegance.  

Finally, because there are a number of other organizations that also include the Frick 

name, both locally and outside the Pittsburgh area (e.g., The Frick Collection in NY), our new 

logo provides us with distinctive visual identification and clear association with our geographic 

location. 

 On behalf of the Board of Trustees and the staff of the Frick Art & Historical Center, 

please accept my gratitude for your generous support, and our pledge to continue enriching your 

life with a full array of arts, cultural, historical, educational and musical offerings planned with 

your interests and needs in mind. 
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